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QUESTION: Will you share some examples of favorite websites? 

ANSWER: If there was a great website that combined tech with the human side 
of things – that’s what Connected Nation (CN) would choose. We have a 
human-centric mission with  technological  (and sometimes complicated) side 
to the programs that need to be simplified for ease of understanding.  

Acumen is a GREAT site - https://acumen.org/ 

Upstream - https://upstreamint.org/ 

International rescue committee – we like the lasting impact break down on the 
home page; impact is important in our mission as well - 
https://www.rescue.org/  

Digital China University - https://www.digitalchina.university/ 

Discover - https://discover.vumc.org/ 

Ready Calendars - https://ready.so/ 

Yaya - https://www.yaya.co/ 

EducationSuperHighway - https://www.educationsuperhighway.org/ - 
especially the data visualization portion found here: 
https://www.educationsuperhighway.org/no-home-left-offline/ 

---  

QUESTION: Why did you include old wire frames? When would be expected to 
supply ours? 

ANSWER: The old wire frames were an example of what we did 4 years ago – so, 
a) you’d have some history and b) so  you could see how much we would like to 
streamline further.   

If chosen, the wire frames (or something comparable) should be part of the 
development process and included in any proposed timeline. 

---  

QUESTION:  As part of our process and learnings from past experience, we do 
not show any home page designs or mock-ups until we can fully dive into the 
market research and understand our client's full objective and goals 
that may affect the UI/UX experience.  The Home page is a very critical step in 
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the process and takes time to make sure it's done correctly.   What should we 
submit instead so we are still considered?  

ANSWER:  CN is looking for original, unique ideas that can help people easily 
understand our mission, navigate our programs and services, and engage with 
our teams—streamlining the site.  

CN would also welcome solutions for displaying the long-term scope of its work 
(20+ years) to demonstrate the team’s expertise in tech while also sharing new 
innovations and information in the area of broadband and its related 
technologies.  

It’s okay to provide strong examples of past work and/or suggestions of best 
practices/new trends your team is seeing or would recommend.   

---  

QUESTION:  Objective a) Dynamic is underlined, but it's more of a corporate 
word. Can you elaborate a little bit more on this? Do you mean dynamic as in 
animations? Dynamic as in changing frequently? 

ANSWER:  Dynamic – as in it has movement and is engaging while also being 
streamlined. Also, we would be updating content regularly to give audiences a 
reason to return. So, there would be some “element” that viewers see something 
new each time they visit.  

----- 

QUESTION: Objective c/c/ii) Mapping and data analysis excellence - we have 
recommended a solution in the past. Is this something you all are still open to?  

ANSWER: We are open to all solution-oriented ideas that can tackle data 
visualization and “mapping our impact” in a more easily understood, streamline 
way.  

--- 

QUESTION: Translating a website to Spanish can add significant expense while 
modern browsers (especially Google Chrome) do a pretty good job translating 
automatically.  Given how expensive this option is, and it will incur additional 
expenses from the standpoint of maintenance, do you still want us to include 
this in the scope? 

ANSWER: Yes. Please provide any solutions for this. CN may opt not to use them. 



---- 

QUESTION:  "Memorializing" retiring websites - we typically would maintain 
websites and leave them up or rebuild them. Since this was phrased as a 
"recommendation" I took it to be low priority - is this the case?  

Also, do dormant states need to exist in the full presence of what they were as a 
memorial? Or would some more simple placeholder pages do it justice? 

ANSWER:  Some simple placeholders for long dormant sites is fine – redirecting 
to connectdnation.org – or  nothing at all. Please make whatever 
recommendation you deem is best. CN is looking for recommendations, 
direction, and answers to the question “how to handle older work and projects”  
that your team feels is best.  

Is it a best practice to simply let old sites fade away, or no? CN is looking for 
advice and best practices on this.  

---- 

QUESTION:  Do you all have any examples of what you consider to be a user-
friendly media center? This would help us make sure we are on the same page. 

ANSWER:   CN would like something unique and easy to navigate but here are 
some good sites. 

https://www.thedigitalmediazone.com/  

https://thedigitallifestyle.com/w/index.php/category/news/ 

https://www.missingremote.com/ 

---- 

QUESTION:  Publish new maps - will you all be generating map previews as 
thumbnails in addition to generating the pdf?   

ANSWER:  CN’s GIS (GeoAnalytics) staff currently uses ESRI software. CN is 
asking for best recommendations for handling updates to the main CN and 
state CN websites – i.e., regular mapping updates (usually broadband coverage 
maps and data and analysis).    

Recent examples can be found here: 
https://connectednation.org/texas/mapping-analysis/ 
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---- 

QUESTION:  Generate reports - Would these reports be outside of the standard 
Google Analytics / data studio? What would the reports need to contain? 

ANSWER:  They might not be outside standard analytics, but CN welcomes new 
ideas on how to generate leads.  

---- 

QUESTION: For the event calendar portion, what kind of events are being 
hosted regularly? Can we get any information about these? Are they going to 
be in-person and online? What all would be needed from an event 
management system?   

ANSWER:  CN hosts everything from national live events, such as the Kids Tech 
Summit, to community webinars. Some are online but some will be in person. CN 
would like a way to display upcoming events in an easy-to-digest format 
whether on the home page or media center or elsewhere.  

---- 

QUESTION: What is meant by items, and any library / database? We have a file 
library, a media library, and then the database. 

ANSWER:  CN would like to explore having a place for internal use that staff can 
place PowerPoints, reports, etc., for use from anywhere in the world in addition 
to the typical libraries needed for the external facing portion of the website.  

---- 

QUESTION: Ability to embed interactive maps - we need a lot more information 
on this. Where will you be hosting the interactive maps? Mapbox? Google? 
Tableau? Do you have a preferred visualization software? 

ANSWER:  CN would like each company’s best recommendation that provides 
strong solutions for doing this. CN’s GIS (GeoAnalytics) staff currently uses ESRI 
software.  

---- 

QUESTION: Regarding Section 508 / W3C, we use Accessibe to provide 
accessibility functionality, is this a problem? 



ANSWER:  No, this is not a problem as long as it provides full accessibility and 
keeps the site in compliance.  

--- 

QUESTION: Where and to whom should responses to the RFQ be sent? 

ANSWER: Directly to Jessica Denson, Communications Director, Connected 
Nation at jdenson@connectednation.org by (end of day) on Thursday, April 14.  
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